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1 https:/www.doingbusiness.org/content/dam/doingBusiness/media/Annual-Reports/English/DB2019-rep
ort_web-version.pdf
https:/data.worldbank.org/
https:/www.portal.euromonitor.com/
https:/www.emarketer.com/performance/channel/59ee2835bfce890eb411f18a/59delcc2bfce890eb411d7
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Statista
https:/www.probytes.net/blog/interesting-facts-france-e-commerce-market/
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https:/www.statista.com/statistics/682482/made-in-country-index-china-by-country/
https:/wearesocial.com/global-digital-report-2019
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