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Jasper’s Market

All fresh produce! Discover & create your taste of 
goodness this Ramadan.
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The Middle Eastern retailer used Facebook and Instagram ads to spread the word about its fashion ecommerce stores, Ounass and Nisnass, and make them destinations for men and women who were buying mid- to high-end products during Ramadan ( May 16–June 15 2018).
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The Middle Eastern retailer used Facebook and Instagram ads to spread the word about its fashion ecommerce stores, Ounass and Nisnass, and make them destinations for men and women who were buying mid- to high-end products during Ramadan ( May 16–June 15 2018).
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