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Source: : Facebook data, US only, Jan 1, 2015 – Jan 30, 2016. Analysis of conversion pixel and App Events data for conversions of people ages 18+ on Facebook. The gaming vertical is excluded from this analysis.
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Source: IPSOS Holiday Survey (commissioned by Facebook), December 2015-January 2016 
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Source: IPSOS Holiday Survey (commissioned by Facebook), December 2015-January 2016 
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Source: Internal Facebook data, October 2015 – January 2016 (accessed February 2016)
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Source: IPSOS Holiday Survey (commissioned by Facebook), US general population aged 18-65, Dec 2015-Jan 2016 33
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（ End Bad Gifts ）
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节日快乐！


