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TyF! WOWERIEA VLR Facebook 1Q FERI TERMEERE! XRSEHC ABFN—HIRS,
EAFBANTRIENRIPUIE, BERK.,

IE{& Facebook IQ RIRMSE R AFLXH 2R, XMIRENELEF/LNERN. B Facebook1Q

F 2014 FEMHLER, HNHZETFERRREMN, SIBEANIXIERIISE (AR) MEIMIE (VR) EEE
EEFNAREAERT, URARTEES ENERNATANESE, REX/LELREINTMERER
RHERSE, BEMRKXEEEUAFP AFOLHNEREN, ARERIFERIMIFEBRRED—BEEHK]
M RER, BENEREAFPHNXEIRRENEHEENEN, MESERSHNESIEF, BIFE
BERLA P TR KERIERR D = — L DL fiR,

E¥EmE. XHERIAR Facebook LRYITIEIERRY, Ffi1AM T —LAENAEEKIKRN, Al
HEERTNAFRTAREEERNEE, K&, HMNHRETENENES, FETXXF——FLU

R,

REEBATAANE, FESENXMDIRGEERBIETLER SHIAHIRE], £ 2020 FXIFLIT
By, FHEERBIAT,

515!

Ann M. Mack
Facebook IQ FIPAX &
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~ N \
sER718
TRAFT R EEREENG|ME (ShFE A ASEE % B, AMTEFHEE T EM—E L
{mﬂ]E’J RRERBY “FREME ?), EFK, a5t (1§IJ§EI,@*EI&-E¥§E) By IN e tid ]
fAEERER N ZEERXTE S, fBE, Lo, ETERTHEFMMEISERENIAE

E ¥ (gutflora), ELEAMUGERRBESZH

Wik ' RBE, ERASEmAK SR, DR RIS, FBESH RSt EYR =T
A, Bitnk, ARTATRRER il et S el

EMEE, REALBIRSAIEEmE || SRR —,
(gastrointestinal tract) Im4 BHERRBRAMA ARG RS e S T
TR, BIREMANERREEGHIRAFITAERIEM

s Y 25,
FEAEIR (Kefin) B—MEABRER (microbiota) - R SREER

BABERRYIAE, W ESRMAEEMMHTER

Freya Petersen, “The war inside your gut”, JRAFILHEAF], 201943 529 H,

Lucy Rennick, “Have you heard about the traditional Eastern European drink that's now trending in Australia?”, SBS, 201942 A 12 H,
“Get cultured: 12 ways to improve your gut health naturally”, The Guardian Labs, 2019478 9 H,

Sue Mitchell, “The Millennials showing Big Food a clean pair of heels”, GEAFILMZEIFIL), 201949 A 18 Ho

AW N =

FRIERHIRE, BUFTEHRIERIRIN: Facebook #¥E, £ 18 AFHIRAFIIAF,, 2018 £ 1 8 - 2019 F 6 B, RENEEHIAM 201845F 6 A
22019 F 6 AAUE LARIER, IREPIEDLRTHIEEFHNREIRL. Fid, RITBERLERRSZHTT WRAERE, UEREEFETRES X,

“HEKEREE 2019 F 6 BAARE—FFE—A (2018 F 6 B) NSIERITIERBIEKILE,

JEREIT 6 BEYERE B E (20184 15 - 201946 A) FERR IR
(2018 F 1 B -20194 6 A) (201841 B -20194 6 A)
Gastrointestinal Tract | B i#i&
1.2 {Z ek - 18-34 23%
- 16% 24%
35-54 51%
|
BIFE FLFE F3IFE F4TE F1TE F2FE
Gut Flora | @& &%
1.4 2 mtbtg * 18-34 18%
] ° 6% r24%
35-54 54%
.|
FBIZTE FLEE FI3IFTE F4TE F1=E F2FE
Microbiota | &E&#
1.2 {Z mtbigk 18-34 16%
- 77% 23%
St
35-54 57%
|

BIFE B2FTE B3FTE F4TE F1TE F2FE
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ERFIMR

KALLK, ENERNBANALRS]T 2R—KX—iK
HEREIR, WE, MRESHEIEABEEET
PIMRZR ° RATBEE R AT AL,

1EEGFITEE, B (backpack), FFAHEL HRIT
FHE LR (mountalneermg) ERINZHR S
B, TRECHEERRHKESERE. BT
ENEERNMNIEEA, M2015FF2018 F, EIEF I

O o N o !

II\\

RIIEEIIASIEK T 178%°% a0, RFEISMH
BTG EFENEEERM ', EDRHLMHTA
%%fﬂg ME R AERZNBITIE R,

FERPIMRIEREEF, MBEADART., EXLNE
E R U, IRITIRE (travel photography) /3
IRHEENMSEENZRMETFEE * NEM, FEHE
AT I E RS R ERAAIE,

“Summer travel trends 2019:From adventure sports to taking a cruise; here’s what Indians are doing”, (ENERIR), 201945 8 26 H.
“How was 2018 for adventure sports lover and expectation from 2019?”, APN News, 2019187 H,

Bhavishya Pahwa, “Top 5 adventure sports to try and where”, CEO World, 20194108 1 H,

Kevin Verghese, “Be Adventurous in Sikkim!”, Outlook Traveller, 201947 A 19 Ho

Sidharth Jena, “20 Best Indian Instagram Travel accounts that will inspire you to Travel”, Vidooly, 20194 4 B 19 H.

FRIESHIRE, BNFABEIERIRIN: Facebook ¥4, & 18 AFMENERF, 2018 1 8 - 2019 F 6 B, &ANEEHNM 2018 &F 6 AE|
2019 £F 6 BAE EAENER, IRETFENEDER T MBEETNREIIL. T, RIMERERAEHR T WNARRE, WEREFETRES X,

*HEKEREE 2019 F 6 BAARLE—FR—A (2018 F 6 A) NSEAINIEEIZKILE,

IERITICEREEBE 018518 -2019%6A8)

F % 15U B%
(2018 1 B -2019% 6 B) (20181 B -2019% 6 B)

Travel Photography | i&4TIRS

2.2 {2 EtbigE *

BIFEF2FTE F3FTE F4TE F1TE F2FTE

18-34 81%
— ’ 24% 76%
o ‘ g

35-54 17%
|

Mountaineering | &L

1.1 Z Akt *

) 0
18-34 49%, 19% —_—
Eog 3 =4
35-54 36% [ T
—
B15E EITE B35 L4TE F15E L2356
Backpack | 58Ik 1T
1.4 {Z mtbigk 18-34 700
I o 470/ 0 53%
B4
35.54 25% |
-

BIFE B2FE £35TE $4FE F1FTE F2FE
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TEX | &% EEITIC 2T E#E B E (2018518 -2019%6 8) F IR 15U B%
(2018 1 B -2019% 6 B) (20181 B -2019% 6 A)

ENE B A T Permainan Daring | PI£&i5%

—‘—‘ 7 - 2.1 {3 ELeHgK * :
T_ % ﬁi% ln_ 1= e — — 41% 53%
TH S AL 1=F

35-54

BIEEE2FE $3FTE F4ZTE F1FE F2FE
BFREK (Esports, EMER) BIIREEEL T2 RN AERM EANAIFET, BREAY E R
STEI R ERN, BEFEITHRNE " —B SGROATRIEE: HNEREL, ERHTES sports | BF 52
BH, BEIROFFASZENERALILE FEL 37% WREK 2, BohERmRAHN N
ISR, ERRRNA 129, 19, EIERAT BT 1.1 15 Rtk - e 84% 140 se

Th N AR —LEARBBRIE, BRI TES I g - 6b70

—E&LX?I’I%;)S?W%HU%EE’\JE‘}%, ENERFATA ﬁ*%ﬁ*ﬂ%ﬁ@ﬂ'\]ﬁ%?ﬁéﬁﬂ%go kg Big
MEEIRE 1, R HEEER AR B 17 35-54 15% | ‘
BIRFEMRMA. Lkih, BEE—EMFEFANE REHERALEMTHIZEL KR, BEERER -
EfrEERLEE, BREZHNENERALAFIBESR  REFHNEHT, MITRREEERZES LRET—H
BELBEINE (role-playing) FFEERN—TIREE X TFo
Bk BITE E2FE BIBE BAFE BIFE E2IE

Role-Playing | faa#7&

5.1 & Atk * i 0
10 “The gaming explosion in Southeast Asia”, (ZREZHBIRY, 201943 A 1 Ho - u /o 7% 23%
11 ‘:‘Indonesia’§ gamingindustry PurstingwiFh untappgd”ecor.'nomic potential”, (FIMAHRIR), 20194 8 B 10 Ho =4
2 E T e B B s34 13%
14 “Debuting at The 2018 Asian Games, eSports Will Be More Popular in Indonesia”, ForestIndo Niaga, 2018 £, .

A E, BUFRERIESIRSN: Facebook #IE, 457 18 A MENERALMM, 2018 4 1 8 - 20194 6 B, BANEEIIHM 2018 & 6 B3
2019 % 6 S LFHOIEH, BEROETAR T WEERNRSIE, T, BHEREATEHIST HIORE, LEEEERTRES Y. R T MIEE BATE ®1EE 8255

* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,
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FEER

7|‘£’Z Hv] TF' H?E
1=

IEREANFKRMEEFEIFR, SEMIZ=EER
BN E BRI R & R AV = P IR AL Bk

WE, FREAFPRONERSZEMRKEE,
HipRmig b EItE & £ T Z ko

REFEERZEZEN 10 SIPRE ° —H GBS
S, EREEUERESHATIREIRKES
RAGPIER, MERTZNIFRMBHREKE
RIABIFS 1, XEREEMIPPOEETTH “RE -
RIS, PRI ERIIREAN=S: T

15 Bridget Marsh # Gabrielle Dyer, “Everythingyou need to know about Korean skincare routines”, {Cosmopolitan) Z[EHz, 2019 4 11 B 26 Ho

&S 8 (moisturizer) FBAIE, SIRRES
(hyaluronic acid) BY3PRR@ *° BER ROt B E R Bk
HKAHREER, E&2ANEE, TR
EiRr= SR BFRSHER, AMTES5ER
[HBf3E (sunscreen)™ EBA LR B EIRE,

fER “IREBRR" PRRRIZRIERE AEUANARSY
RIATGE AR R F BT AURRROFTAT A, FHEELL
A 2 3 B 2R IRS B o

16 Tisha Caedo, “5Ceramide Moisturizers To Try For Baby-Smooth Skin”, {Cosmopolitan) FEfEFhr, 2018 &7 8 12 H,

17 “Why beauty gurus are scaling down on the ten-step skincare routine”, Rappler, 2019 &7 B 24 H.

18 Tisha Caedo, “10 Hyaluronic Acid Products To Try For Clear, Hydrated Skin”, {Cosmopolitan) FE#EhRk, 2019 3 B 29 Ho
19 Julie Cabatit-Alegre, “Sunblock is the best anti-aging secret”, (JEfZRER), 201949 8 10 H,

FRIESHIRER, BNFAEEHIERIRIYA: Facebook #kiE, & 18 A MIFREMAF, 2018 F1 A -2019F 6 B, RANEEYHM 2018 F 6 AZ|
2019 £F 6 AAE EARIER, REFIOEUEGRE T HEETHRERL Td, HIMERERAZHTTIMNRE, UEREBFRTHRAS X,

* KRS 2019 F 6 BB E—FE—A (2018456 A) MESIETNICEILKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 A)

Sunscreen | B5F5E

3.1 5 Atk - 18-34 79%
— 95% . 5%
35-54 20% P
-
E1SE $25% B35E £45E L1356 5238
Hyaluronic Acid | 3 FRE&
3.2 {Z Atk * 18-34 0
83_80 & 96% 4%
7t Bt
35-54 19%
-
E1SE E23E S35F B45E E15E £25E
Moisturizer | {72
3.6 {Z ALK * 18-34 0
_79 & 95% - 5%
B
35-54 20%
-

BIFE B2FE E35TE $4FTE F1FTE E2FE
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RE

ES[a R I e

feE L FEMEONMHER R EIERNEEEDN
XiE, RENFIMHGZIEZIEEE.

MET, RERNHHEERE—ERE, RRZMNE
B8, HEARSHMEHEEES T 8WMERE
—EEEE *° TAHY , kA S B RS RE SIS
—8b3. A, FEE/LFEE, FhSALEIMEE
MHEEEANER. WIS, F—EELBINEHH
FROWERNENT, BRIUMEESEDTPIRS
k%o

TEER Y MEBSHT, BHREXHMHER A
ARSI NTP. EXE, MR —afEsk
R RIEIMNREE. SRZEMIMHERD R RV, B8
O Afr RS 20 = — L SR m MR OIS

20 “COFFEE & CULTURE: THAILAND”, The Bean Voyage, 2018 £ 3 A 12 H,

EEMHEE M AERE TR T ERmBReri,
ERREMHEFMELR LT EE—%. FORT M0
MEEENEEERNMIERPME * o
MHEE, LEREEREENSSZEM, MMRS
HEFRIRLS,

HERE XS IIHFR B AR TLAE S PRNERE L -
TR RE R RREEEMIRLEE = ek, FlmAS
?ET—TE’JDJ(%E%‘V,WJHHFO MRES AL BT B AR EE AL

21 Andrew Parks, “Bangkok Is Quietly Becoming the Craft Coffee Capital of Asia”, (#{T + k), 2018 4 12 822 H,
22 “Thailand's progress in producing specialty coffee”, The Way To Coffee, 2018 %2 A 25 H,
23 “Nescafé outlays Bt200 million to expand its Americano range with new Zero Sugar variant”, The Nation Thailand, 2019% 4 8 9 H,

FRAER B, BNIFESIERIFIS/: Facebook ##E, £ 18 A HZREMF, 20185 18 -20195F6 H. RANEEIYNM 201846 AFI 201956 B
AE EARER, REFIIETLHTHEETFNREIAL. Fd, HIMERELEREZHT TWRIERE, UEREERTHRES X,

*HKERRELE 2019 F 6 AR E—FE—A (2018456 A) MESIETINECERKILE,

EEHC B ATERESE Qo184 18 -2019%6 ) SRR L2103
(2018 1 B -2019% 6 B) (20181 B -2019% 6 B)
dnlunzonnsanlu | EHIME
1.5 {3 Btk * 18-34 52%
— 65% -35%
35.54 44% o
]
FIFE FL2FE FI3FTE FI4ZTE F1FE F2FE
S | BIHEE
1.2 {& FresgK 18-34 49%
— 69% 3 10/0
35-54 45%
[ ]
FIFTE F2FE EIFTE F4TE FI1FE F2FE
1.6 2 FLbig K * 18-34 54%
—— 670/ 0 33%
T
35-54 42%
]

BIFE B2FE E35TE $4FTE F1FTE E2FE
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ERGN, FREFEERAICHERMAL, B,
TR, HEEURETIREE ST ASIR
XA BHERMFERMm, B, i1x%E
e pyE b _EREXE (A SRRVMAH LA B IR RAY
KL, BIANGER AR RV R LA 26
Blam.
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I B2
SKEEBY 14 17
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Bl | SRR

EE

AR HALS

EEFREIRES, RiEd, EEEEENE®
SRR E, SF, RIVMEEE " B3 T EM
B EEIEXNA, ZEAR LS RERENR
WEFEmMFAEERI.

HBEUFRFNRA REREFKAE) * &2
M EREENEZ — E LN T B ERDH
WRBMBERER, HEERHEE—ERE: FE2
BRI+ ARET 4.

EET A TURRIRI N A A 4 FﬁF‘E?”ﬁE.‘:%D
MPEmEE LR, DURARE(]Z

B, EMERIIN—RNAR, SIE
SRR MBI 200 F5 *°, IR R
AmPREFRRS. AL (Antioxydant)

SRYMFREESE,

BN IR ELAR (Karité) A1 Z (aloe vera) &
KRS Y, XEEEEEE T EZ AN MG
=8, #HMERKIEMMHE MP= R ERE,
FEHRIXMEHEEMERRRIZNNN, RALE
A NRET EZXANSAIE,

24  “Facebook 1Q 2019 F# iEAMEHEIRE", Facebook|Q, 2018 £ 12 B 11 H,
25 Angela Chen, “How the world of skincare is encouraging more women to explore science”, The Verge, 2018 &7 B 30 Ho

26 “Yuka Case Study”, Scandit, 2018 &,

27 Mara Leighton, “17 cult-favorite French pharmacy skin-care products you can buy online”, Business Insider, 2019 &2 A 26 H,

FRAESHIRER, TNIFESIERIEIS: Facebook #4E, Fif 18 AFHUEAEMF, 20184 18 -20194F6 B, RANEEHIM 20184 6 BF) 201946 B
AE EARER, REFELGH T HEFETFNREIEAL. Fd, HIMERLERDZHIT T WMIRRE, UEREBFRTRAS X,

*HKERE 2019 F 6 AR E—FE—A (2018F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 A)

Karité | 2LARR

1.8 {Z Rt 18-34 38%

: —— ’ 87% 13%
35-54 50% =
|
55+ 12%

E1SE $25F $35E B45E B15E F25E
Aloe Vera | B &
1.4 {3 Etbtg * 18-34 0
T e
35-54 50%
]
55+ 13%
FIFTE F2FE EIFTE F4TE FI1FE F2FE
Antioxydant | FT& L5
1.3 {EEtbigk * 18-34 35%
[ ] ° 810/0 19%
2
35-54 47%
]
55+ 18%

BIFE B2FE E35TE $4FTE F1FTE E2FE
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BX#Ml | ThE

#FE

28 =

EER— M UFERAEXREMETNEE, ER
IEER, HFREMIFMRNEE, REBEEAFISG
BEURBATHNRE, XWHEEERASIK
Z BT X (vegetarismus) E GRS * WEIR
Z— Zltnh, EERBEFNEREERR
2%, BT ABEM.

REWMILE, BEAZRIZANERDRAEZE. IER
sh¥ElG, BEEEFTAE * LUEYIREREIER

AL

“W” (Fleisch), WARERMN “OBRZH . SF,
—XHAZHNEERRATERBEHT —RY “ER
AR, MM —REARE N BERLDA; TR
FRIN—XARS, B 20% F3) 24 SHEEA
xR, MMRIELNBWET ZBINE (veggie-
burger) FREE KR 2

RERMREIRIEE, BEANRXRIBREER
RIS AR,

28 Benjamin Elisha Sawe, “Countries With The Highest Rates Of Vegetarianism”, WorldAtlas, 201949 A 20 H.

29 “Therise of meat substitutes”, EEZ7, 2019 11 A6 Ho

30 Nicole Axworthy, “GERMAN MEAT GIANT TO DEBUT VEGAN DELI MEAT”, VegNews, 201943 A 10 Ho
31 “Virtual Wurst: A vegan butcherin Berlin”, BEZ7E, 2018 £2 B 5 H,
32 “Germany continues to dominate global vegan new product development”, Mintel, 2018 &7 B 30 Ho

FRAESHIREE, TNIFESIERIEIS: Facebook #4E, Fif 18 A REEMF, 20184 18 -2019F6 H, RANEEHM 20184 6 BF) 201946 B

PAE EARER, REFELRTHEFETFNREIEAL. fd, HIMERLERRDZHIT T WRIRRE, UEREBFRTRAS X,
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 B)

Veggie-Burger | RRIXE

2.4 {Z Atk - 18-34 250
: — ° 56% . 44%,
35-54 60% A
|
55+ 15%
BIFTE L2FTE FI3FTE £4FE F1FTE £2FE
Vegetarismus | RBENX
1.5 {Z EtbigK * 18-34 21%
— ° 5% 43%
atz r e
35-54 55% ‘
I
55+ 24%
FIFE FL2FE F3IFE L4TE F1FE F2FE
Fleisch | A&
1.3 fE Atk - 18-34 23%
— 0 55% 45%
St
3554 53%
|
55+ 24%

BIFE B2FE £35TE $4FE F1FTE F2FE
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Ml | B S

I

K428 [a]

IREESIKIMRIZEINARE . FARIARNZIX

AERENIMENEE, mEAXIREIERIRLR

RAARERSN P NWERZ—, KHEN (BE  RESFESEMINENINRBAT T —K
SE) HMERTLSIKSHKREN 0.2%, Hitkl ATFBAMLEMEGEIRNEE * £ RER
22030 FRIERBTAERAKERR. BETIHE, “ERE" RERY, HERERHLEMZFHN

IRER A BES | K S BT A R NE T o

e A—RXAT SR (Bomull) WK EEF
S, LURVFFREFIREFKMEERDN

Z PR M RS RTERIN, KRS om
(plast) SRS EERBARIN, BEEGET * S

HETES/RENEZERE, FEIULEZFEINEL  HHE-BEESERNENXEE, IEREHNIEKE
STASE (atmosfar) MIFEHIEM, ATMEKE  BHERIGI4E,

33
34
85
36

FRAESHIREE, TNIFESIERIEIS: Facebook #4E, Fif 18 ASRIHELAF,, 20184 18 -20194F 6 H, RANEEHIM 20184 6 BF) 201946 B

“Sweden tackles climate change”, Sweden.se, 2018 &£ 10 B 5 Ho

“Sweden scraps Stockholm Fashion Week due to environmental concerns”, Euii#riEIS, 20194783 H.

Lucy Sheriff, “A Small Swedish Startup Wants To Tackle A Hypocritical Fashion Industry - With Wool”, (f&#Hr) Z+&, 2019458 13 B,
“Swedish fast fashion promises to go sustainable”, BXMiFrE&, 201947 A 11 Ho

PAE EARER, REFELRTHEFETFNREIEAL. fd, HIMERLERRDZHIT T WRIRRE, UEREBFRTRAS X,
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 B)

Atmosfar | K52

1.7 {E Atk 18-34 11%

: - ° 52% .48%
3554 48% | B
|
55+ 41%

FBLIZE FLTE FITE F4TE F1TE F2FE
Plast | 22%
1.1 {2 Atk * ] 0

) - 3% 60% 40%

£ T it
35-54 49% ‘
]
55+ 38%
FBIFE FL2TE FITE F4TE F1TE F2TE
Bomull | #87€
1.5 {3 ELk#gK * 18-34 10%
- 0 7% 23%
Bt
35-54 550/0
]
55+ 35%

BIFE B2FE E35TE $4FTE F1FTE E2FE
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XM | S

R[E

WIS

SREXEACREIRES, REWRANE—MHEE RTYEEaESTOREKS, REAEZEIE
MEREEHL, LRINWABNESTRNF, FEHRE/RLTSIMMEA (trail running) 75 %,

ER RS APRBRENDHEE R

XEPREIFERBEHHSERRET—IF, it
P EREIES IMEN AR,

F-ESASBEROADIEERESIRD,
FRAERMREIERLL (neon) SIX MEZSFHH  RBTIWAIRRIEINAMNS: 2019 F, KERE
R, AE—LEEFEEFRERNESIIGE SRSHHNNEEREIE £50 255, mlk

K517 AMINRRES, —FHMEESINEER

RENAFIREILZBIEEEREH—TRIEK,

BREEILRBEE— R R E S E— * FrEVA:
MIABERTZNEREELE, MmeEiRE

SIS EH#HITERIEHMAIZIIL (strength

training).

37

38
39
40

FRAESHIREE, TNIFELSIERIFIS: Facebook #4E, Fif 18 A HEEAF, 20184 18 -2019F 6 H, RANEEHM 20184 6 BF) 201946 B

Hilary Mitchell, “People in Edinburgh are raving about this new type of exercise class where you dance yourself fit”, Edinburgh
Live, 20194 1H 3 H.

Shirin Kale, “Squat party: how the gym became the new nightclub”, (TB3&), 2018 &£ 7 A 31 Ho

Oliver Balch, “Natural high: The music festival for trail runners”, (&R8EHR), 201947 B 19 Ho

Tom Walker, “Report: UK fitness sector worth £5bn, penetration rate hits 15 per cent”, Leisure Opportunities, 2019 %5 8 17 Ho

PAE EARER, REFELRTHEFETFNREIEAL. fd, HIMERLERRDZHIT T WRIRRE, UEREBFRTRAS X,
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 B)

Trail Running | #EF

1.3 {Z Rt 18-34 23%
— ° 51% 49%
B4
35-54 68% |
|
55+ 9%
FBLIZE FLTE FITE F4TE F1TE F2FE
Strength Training | 1Zi)lI4k
1.1 {Z Rtk * ) 0
=] 18-34 449, 43% 57%
E— e ('%ﬁ
35-54 5]_0/0 ‘
]
55+ 5%

BIFE B2FE F3FTE F4ZTE F1FTE F2FE

Neon | 54T

1.3 [Z Atk *

BIFE B2FE E35TE $4FTE F1FTE E2FE

18-34 38%
—

35-54 49%
—

55+ 13%

59% 41%
I
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Bl | =B S8

R[E

TFERBUEREEZ LAREZEY, RERFIIR
H=FRHI$E, &FE (vintage clothing) E—E
BHBEE URENEEEE S (luxury goods) B9
—MRE, FEENEBRNINREN, BREREN
HEEFERERI —LERINESREE M,
MEEE AR, TN, HEm EaIAH
“TERR CNAILICFRENKZEEEN
REE,

MBI X ZHRNERA—FRBHR, EE&_F

RBEABN, BAIFHEERGME. RIBKRHE M
FHmEEm. HTEMMEE, FIEREFSR

—_FRHmFasREAE

ERMBTE. ERGEWYNA © BEEd
1,500 HBYEERAF.

BRTIR(EER, EEA_FREHERHERRBILIH
BRZ— EXENAT, AREREABWIACHE
ZF52, WAMENTZFEXK (reseller) HERE
Yo WE—K, AABENZEIITEESITIR
B TEES (flanEahdese “ AIILE C T miA
Blll# *© A RAKRAEE

ME_FRENANREER, P2P XZEENHE
P EE—TEZ i,

41 JoThornhill, “Shabby or chic? Secondhand is sold as a ‘sustainable’ way to designer savings”, (i), 20194 11 B 24 H.

42 Lauren Levy, “TheneweBays”, The Strategist, 2018 2 B 7 H,

43 Matthew Schneier, “Gotiton Depop, the app that has Gen Z hooked on thrifting”, The Cut, 2019 %8 B 19 H,
44  Ellie Pithers, “10Ways To Wear The Street Style Set's Favourite Jacket”, {Vogue) Z[EHR, 20192 A 19 Ho
45 EllaAlexander, “Tie-dye is back for2019 and thisis why”, (BfEED) ZEERR, 201946 B 19 Ho

46 Annie Lord, “thisis how to make loads of money on depop”, i-D, 2018 &7 H 19 H.

FRAESHIREE, TNIFELSIERIFIS: Facebook #4E, Fif 18 A HEEAF, 20184 18 -2019F 6 H, RANEEHM 20184 6 BF) 201946 B

PAE EARER, REFELRTHEFETFNREIEAL. fd, HIMERLERRDZHIT T WRIRRE, UEREBFRTRAS X,
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 A)

Vintage Clothing | &v%&

1.1 {2 FEkeig & 18-34 30%
: — ’ 74% .26%
35-54 47% o
[ |
55+ 23%
B1SE E25E BIE F45E F15E H238
Luxury Goods | &% &
1.1 {3 mtbg K - 18-34 0
Eog 3 =%
35-54 51% ‘ F
]
55+ 16%
FIFE FL2FE F3IFE L4TE F1FE F2FE
Reseller | ZF %%
3.9 {Z FEILk#K * 18-34 68%
E— . 86% -14%
EL
35-54 31%
|
55+ 1%

BIZTE B2FE F3FTE F4ZTE F1FTE F2FE

Facebook IQ 2020 Y IEMMELRE / 19
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Hi% | SO

e 4R 3E

KALEK, 2E—EEHNFN KR —FF HoOMNEREE, ¥ HEREHBREVEREATT
WA R MAS, EEMENT AMWEE TRAIEER: EOBBRATIRER, RES
£3F, REASERLEBRRDTEE, —kilkk 1338 * k2 (Mercurio) T EAEENFMA, 7
HERSIREEEXRT BB CHNMSHIRRED HHIBHIHE, BXRER® B 2016 FFAER
(Inteligencia Emocional), EEEEMENAS OVIRGRERI B HPIg iNER & EARRET R IERE,
A IBERIEES .

EEANNENE—LEEEKE. XF " NEN—L IHARAMITA.
B (tarot) 5 M, UhkBREBIHEXNAES

47
48
49
50
51

FRIESHIE, BNFAEEIERIRI: Facebook ¥R, & 18 AFMMRIEAF, 2018 51 A -2019 F 6 B, REANEEH M 2018 F 6 BF|
2019 £F 6 AFE LARIER. REFIEDER T HIEEPHNREIANL. fd, RIMEERLERRDEZHRTWNANEX, UMEREBRETREE N,

MIHAFFERFTHRER, T2FHAERE X

REARIL, SEAEGETHRANROHA,

“Hordscopo cool: por qué se da la revolucion astrolégica”, Noticias, 201948 B 1 H,

“5 apps para los fanaticos de la astrologia”, LaNacion, 2018 &£ 1 A 25 H.

Por Sanam Yar, “Lanueva psicologia pasa por el tarot, la astrologia y la ayahuasca”, infobae, 2019498 1 H,
“Ahospitalin Argentina is using astrology to treat mental health patients”, Science Alert, 2016 &£ 7 B 6 Ho

“La carta natal de Mauricio Macri”, Clarin, 2019 £ 10 A 24 H.

* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

FiRMIM 14514 %

(2018 1 B -2019 %6 A) (2018 21 5 -201946 B)
Inteligencia Emocional | 15/
Rkt -
27%
Bt
35-54 55% |
] L
BIEEE2FE $3FTE F4ZTE F1FE F2FE
Tarot (Adivinacidn) | 252 (&4 M)
FILHg K *
22%
r Bt
35-54 54% ‘
R [
FBIZEE2FE $3FTE F4TE F1FTE F2FE
Mercurio (Planeta) | k2 (T7£)
kL *
23%
B4

BIFE B2FE £35TE $4FE F1FTE F2FE

35-54 47% |
|
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HIE | HORS A

Bf

HEEHEERATEANLESHFI R, BAMN
B2k (maker culture) EEZEFIARE 2, #¥
HMEZM AT B E O F TR —ENMINE .

A= 3D $TEN. BBFRE (Prototipo) FIBH
PRIERANRIEGEREE K. BEXEDIYFT
FIEMILEZIRIDfG, BLFRFIE T HEXIRE,
EERETREFMEIAENZIHF (BRI
SN

BILIERFENMMM LG HIEH EHRTE, FR >
AEERMITER—MAEGH, XMAKEMEA
HENEE: BULMEENATY ™ GRS EIRE
BERNT AT (Indastria) B9 (it
RIWREHELRTIAL) F

FEEXRMBNAFUES, FBHFHILNEX
B AETE B AR EET,

52 Eduardo Marini, “Entenda o que é o Movimento Maker e como ele chegou a educagdo”, Educacao, 20192 A 22 H.
53 Eduardo Marini, “Aexpansdo da Cultura Maker nas escolas brasileiras”, Educacao, 201942 B 18 H.
54 Papo Aberto, “EvaMota e a marcenaria para mulheres”, Avoador, 201949 B 23 H,

FRAESHIREE, TNIFESIERIFIS: Facebook #4E, Fif 18 A HBAEMAF,, 20184 18 -2019F6 H, RANEENIM 20184 6 BF) 201946 B
PAE EARER, REFELRTHEFETFNREIEAL. fd, HIMERLERRDZHIT T WRIRRE, UEREBFRTRAS X,

* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

Fietank
(2018 £ 1 B -20194 6 A)

15U B%
(201841 B -20194 6 A)

Maker Culture | 811k

bt *
49%
i
35.54 60%
| L
B1SE H25E HI5E H45E FIEE 258
Industria | 1Tk
FILbIE K *
~61%
=it
35-54 449, l
] |
B15E H25E HI5E B4TE FITE 258
Prototipo | [RE!
Rl *
67%
it
35-54 44% |
]

BIFE B2FE £35TE $4FE F1FTE F2FE
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fiixk | XBS5HH

Bf

BRIESEHFFIERIT 80 FARMH, LHZE 90 FH
RE 00 FRAMHENXEFRAF, RHEHRE,
BEXMINAER, [ERETHEXIM. BRMER
TEEEXMAYEHE, 80 FARMITXM (popular
culture) BIEA BETEAMTORE TRZIENR,

REKFFAEADEARERESTEAETER
ER, AE 80 FAMITXURSIAN—RIETET,
EARRT LR . AAIRARER TR (B R AR BT
MIFEER—EENKAK, FlaNinEENX (8-bit)
BTk >, RER@id s UhETs ' (MAERIE A
FH) KBRS R

HEHFRREE, 80 FAMEHEEFEEFRM]

TR R, EEM > NERARYERIAT

MITHTER, ERTEAARRLDN—LEmhRIE
BEMHAMEZHE ¥, SIER, BRETEIEITH
IEST I 25 RYBT 8 35 SR XA S o AR 4T
eIFEE, BEMERA—ESKNEMBMER, H
MRS AAN B MBI A T (testeira) E[@BYiH

#7268

BENFEAERE—RELRE, EXE, [
[B]#th 2 —Mal TR,

55 Claudia Penteado, “Anostalgiaquevende”, Epoca Negocios, 20194 7 A 18 H,

56 “Batman: The Video Game - O Cavaleiro das Trevas em a¢do no Mega Drive!”, Tec Toy, 2019 £ 11 A 15 H,

57 Thales de Menezes, “Sucesso nos anos 1970 e 80, fitas K7 voltam a ser fabricadas no Brasil ap6s 20 anos”, (EFZTiiR), 20174£5H 23 Ho
58 MarianaInbar, “O revival dos anos 80 que dominou o Instagram - e as passarelas”, (Vogue), 20192 57 H.

59 Leticia Naisa, “Saudade do que ndo vivi: Por que a nostalgia é ‘cool’ para juventude atual”, Tab, 201949 B 17 H.

60 Morocco, “Tendénciade cabelo: Os arcos “fazem a cabega” das fashionistas”, L'officiel, 20194 4 B 6 Ho

FRAESHIREE, TNIFESIERIFIS: Facebook #4E, Fif 18 A HBAEMAF,, 20184 18 -2019F6 H, RANEENIM 20184 6 BF) 201946 B

PAE EARER, REFELRTHEFETFNREIEAL. fd, HIMERLERRDZHIT T WRIRRE, UEREBFRTRAS X,
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

Fietank
(2018 £ 1 B -20194 6 A)

15U B%
(201841 B -20194 6 A)

Testeira | X

FIkLg
.6%
i
35-54 41%
[ ] L
B1TE E25E $35E B45E 515E 5258
8 Bits | (R&E Xl
FIkLE *
~ 87T%
EIT:
35-54 35% |
] A
%15E B25E B35E B45E %£15% 5258
Popular Culture | 717Xk
EilsE S
14%
EI:
35.54 42% ’ |
— -

BIFE B2FE £35TE F4FTE F1FTE F2FE
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fis | ZRS@I

g g

AR, RAROEIEEZARZ AR “At” —8
EREFEBERNREATFHR, 0E, BERZ
BHEIWIERZARRTZERINE, ERFHZEAR
THELHE—HEE,

ERHE, ZARINSUREINREIEFELEIEZEM
7R © BRI ER AT £, ENERRARE
FFEHEBAY TELS (workshop) B HANE,
TE—IBREALABEECHAE © TEMR T A
HFREER,

XL MBIRNERRBIHER © HiES
RRDEMIEER, XENKERBEHHESD
REARRTEELAEE,

HXEZAILEATRE T EMEARNXE,
ETM—E—ENZRRE " LHERIX—R,

EER, ZZARARERAEIKRERFRIEE—ib,
BEERREEBEMZANT MRS, it

RARIVEZEAEFSIREOINAZERNATS ZARGEN
PMFo

61 Elizabeth Fullerton, “The Collectives Shaking Up the Mexico City Art Scene”, Elephant, 201942 B 6 H,

62 Maya Kroth, “Thisapartment may be the best place to hear live music in Mexico City”, PRI, 2018 & 6 A 25 H,
63 Keph Senett, “Mexico city: the next must-visit destination for art lovers”, ({CETHEREIRY, 2018 7 B 16 Ho
64 William Savinar, “Mexico City Is Quickly Becoming A Major Player For Global Artists”, GOOD, 2018 &2 A 13 H.

FAESHIRER, TNIFIESIERIEIS: Facebook ¥#E, & 18 ASMEFSAF, 20184 18 -20194F 6 B, RANEENAM 2018 4 6 HF 2019 F

6 BRE EFARNER, IREPINEDLAATHEETHREDL. T, RIMEREREEH T WNARRE, WEREFRETRASX.
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

Fietank
(2018 £ 1 B -20194 6 A)

15U B%
(201841 B -20194 6 A)

HHZEAR

Arte Contemporaneo

ALK *
.59%
B
35-54 370/0
[ ] L
FIZE FL2FE FITE F4ZTE F1ZTE F2FE
Instalacion (Arte) | =& (Z2AR)
RIbGis 4 *
~63%
B
35-54 429, |
— [
FBIZE FLFE FIZE F4ZTE F1ZTE F2FE
Taller | Tt
ELLiE 4 *
43%
P
35-54 45% |
[ ]

BIFE B2FE £35TE $4FE F1FTE F2FE
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ik | KB

g g

IREEFS, AT EIERD. EFEEM
Hith—ELEBFRFER, A, WEHEIFARN,
BEBZDIZE EERES. B 1976 £
AEIEFERFASHRIZI © MUk, YtBEEFR
FAREILERESR, FH T —LEtk 2 B A XAERE B
FEIE, IR, WA YNFRRET KRR
HMIEMFE, XLEEEFREE (alga) BIRFMAE
(soybean) #ll @mEFFEH L

£ UDERT X, SEEEIESUMESEESA S
BB, MIMEESTEARERIEHFMREL *

% (Té Matcha), —RHXARNNE FEE *
BEREARERER, LEATREREERHN
B8, ZRAMIIELIRERINZ, ARG
BEENSECESRE ® BRFRMNEE,

BRI ERNERURES, XA NRET
L ABXE ®, F5IE T ERE IR,
BASFHEMBT (FIITUEHRHL ™ KA
WX) Whfh, #ERLSEDLRE.

65 Maya Kroth, “Mexico City's Hidden Little Tokyo Is Full of Surprises”, AFAR, 2018 &6 B 5 H.
66 Brooke Porter Katz, “In Mexico City, a Blossoming of All Things Japanese”, (4HZ9B#&), 2019 £ 10 A 25 Ho
67 RyoKan, “Anlnsider's Guide to the Little Tokyo of Mexico City”, (Vogue), 20194 1 A 23 H,

68 BrantCox, “LeTachinomiDesu”, The Infatuation, 20199 B 6 H.

69 Chelsea Bengier, “Stroll Through Mexico City’s Incredible Little Tokyo Neighborhood”, (Z%#i3x#&), 2019 4 B8 H,
70 Andrea Rodriguez, “Japdnenelpaladar”’, Milenio, 201948 B 21 H,

FAESHIRER, TNIFIESIERIEIS: Facebook ¥#E, & 18 ASMEFSAF, 20184 18 -20194F 6 B, RANEENAM 2018 4 6 HF 2019 F

6 BRE EFARNER, IREPINEDLAATHEETHREDL. T, RIMEREREEH T WNARRE, WEREFRETRASX.
* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERRIIC BRI B E 018418 -20194%6 A) FMR 514 R
(2018 1 B -2019% 6 B) (20181 B -20194 6 B)
Alga | /B&
FIkLigH -
.34%
B4
35-54 34%
— L
BIEE L5 EI35E HAFE H1FTE FLEE
Soybean | K&
FEELIE K *
~44%
B4
35-54 22% |
] [
BIEE LIS EI35E HATE H1TE FL5E
Té Matcha | Bz
FIELIE K *
19%
B4

BIFE B2FE £35TE $4FE F1FTE F2FE

35-54 39% |
—
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B
x[E

Fitx, AMNEBSZDAEXRIREDMELER,
SEHLRFIS, BERE. EREZHNEM—LEDIA
HBME A IRE EN A HITE,
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b= | RiES KA

Mm=EX

| SR 2R £ SR

EMEARN—LEXGN, FEERAN T ZWE FEXNEF. SESHERET L “BE
MNEF, ERHRIRFEENERNESRFEN By ", BNRABENERREM—REZ.
EEMZE, RENMEAABESZHAXESEYRE ETIHREFRITHE " BLEEYTATHRE.

inator) Exs— N EIFHRE.

(pollinator) &3&— Xk REREREA, AHIUEH—GNE, i
BESHE, MEABEET 8,400" BFEA B HT{E Bumble Bee Watch Rz ™ B R EHER
(beekeeper), HEfIFRIERIEEIERT, FARM ik, WEEE—ERERRIOERIR,
SFRIA. BIRE ” ESIERIANA  FREET, MEARHE|HE R RRED
R, ZEOTENMIRE— RS RN SRR,

e EENAE P NEATFEERSREN

71 “Irish agtech company Apisprotect to double global bee monitoring in 2019 to monitor 20 million honey bees across the world”, Irish Tech
News, 201949 A 10 Ho

72 MaximeRuel, “Urban Beekeeping Has Canadian Cities Buzzing”, Medium, 2018 &9 B 11 H,

73 HadiHassin, “Comprendre l'apiculture urbaine a l'école, une alvéole a la fois”, Radio-Canada, 201946 B 1 Ho

74 “Bee Hotel Winterizing (Hint: Don't Do Anything!) and Maintenance”, Edmonton and Area Land Trust, 2018 %10 B 5 H.

75 “Plant for Bees, Butterflies, and Other Pollinators”, MZEAEFLEIHS, 2019 £,

76 “Whata buzz: How to help save the bees with your smartphone”, TNZEXI#&AE, 2019FE 7 8 25 H.

IAES B, TNIFESIERIFIS: Facebook ¥HE, & 18 ASMIMMEAMF, 20184 18 -20194F 6 B, RANEENAM 2018 4 6 HF 2019 F
6 BRE EARNER, REPENEDLRTHEETHNREIDL. T8, RIMERLEREEH T WNRRE, UEREFETRAS X,

* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

BT 2 E#EHE (2018418 -2019% 6 A)

F %
(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 A)

Pollinator | £#3&

1.2 {ERkkgK - 18-34 14%
- 74% . .26%
Bt
35-54 44%
|
FBITE FLFE F3FTE F4FE F1FTE $F2FE
Beekeeper | 771 A
1.2 fEmLLRE * : 0
B3 1% 719 29%
it r =i
35-54 45% ‘
|
BITE FLFTE F3FTE F4TE F1FTE $2FE
Flora | (BiR) 1EY)
1.1 {EREkHK * : 0
B3 18% 7100 29%
i ik
35-54 40%
|

BIFEB2FTE B3FTE F4TE B1FTE F2FE
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x| ZR5®’I

FAE M PE

WEANRL HEHNERTEERA—HKER, XER
ERNEZH AR EER, REMERALDLHKE
W T EM, TEHTHMARRERE.

XHTF TIERIASRSE, BRFEIZERIEY (houseplant),
LEelR®EFEH, XtR—MERAR. 5—FHm,
EYMAEEN “=SFH23 (air purifier)”, F8E
WR—2BARSRE. BMERHERNET, MLE/LA
AR A —FHKBIREDL,

EMi2EL, EREWRE " (BEYRARAH
BFAOREBIN) —HRHEET, BRESHA

£ L 7 ISTEEFH L R D X EEE Y
xR, #Plantstagram IERIAGE A ANERETR
. ZAEY (succulent plant) R E 318,
MEA—MIFHRZHNEREEAN * EERIESE SR
—RIEREEH T —4H,

BONBEREFBEZIE * EE— RS IE,
NEELL TR S ORIMIRIR, FEEEXIEEESE
BRSAR, MEAFEREREHNRE,

77 Jacqueline Hansen, “Think Millennials are leaving Canada’s big cities? Think again, RBC report says”, TNZAI & A S, 2019 %4 8 25 H,

78 AndreaYu, “Plantparenthood: Cultivating the Millennial obsession with indoor plant babies”, The Star, 201958 9 H.

79 “9placesin Canada you can buy houseplants online”, Huffpost Canada eCommerce, 2019 %8 A 28 H.

80 DarrylCheng, {The New Plant Parent: Develop Your Green Thumb and Care for Your House-Plant Family), New York: Abrams Books, 2019 £,
81 JoshDuncan, “It's official:Aritzia is opening a store in Kelowna this fall”, Shuswap Now, 2019 %8 B 16 H,

IAES B, TNIFESIERIFIS: Facebook ¥HE, & 18 ASMIMMEAMF, 20184 18 -20194F 6 B, RANEENAM 2018 4 6 HF 2019 F
6 BRE EARNER, REPENEDLRTHEETHNREIDL. T8, RIMERLEREEH T WNRRE, UEREFETRAS X,

* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F IR

(2018 1 B -2019% 6 B)

15U B%
(20181 B -2019% 6 A)

Succulent Plant | ZE91EY)
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82 “What are the benefits of a milk bath, how do you take one, and is it safe?”, Healthline, 201942 B 26 H.
83 “Theage of bathfluence”, (4£9%), 20194 9 A 28 H,
84 “The 2-minute shower routine that a derm and acupuncturist say will jolt you awake”, Well+Good, 2019 %9 A 12 H.
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85 JaneE.Brody, “AGuide to Sustainable Eating”, (£H£9E11R), 201944 B 8 H,

86 “Plant-based Proteins - US - May 2019”, Mintel, 2019 %5 A,

87 Zoya Gervis, “One third of Americans consider themselves ‘flexitarian”, (41£98F3%), 2018 ££ 10 B 26 Ho

88 Monica Watrous, “Whatwe'll be eating in 2021, according to robots”, Food Business News, 2019 £ 10 A 29 H,

89 LavanyaRamanathan, “How ‘plant-based’ rebranded vegan eating for the mainstream”, (£EEXRERIRY, 201942 B 15 H,

90 Larissa Zimberoff, “The Rise of the Pea: How an Unassuming Legume Emerged as a Frontrunner in the Race to Replace Meat and Dairy”,

(B3fE), 20198 A 15H,
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91 “Podcast Statistics: Growth and Demographic Data for 2019”, Buzzsprout, 201944 B 25 H,

92 Jordan White, “Inthe race to turn podcasts into TV shows, the podcasts are winning”, The Verge, 20194 1 B 8 H.

93 Chelsea Batten, “11 Buzzworthy Podcasts Being Adapted Into TV Shows”, The Manual, 2018 &£11 B9 H.

94 Emily Petsko, “S-Town Podcast Is Being Turned Into a Movie”, Mental Floss, 2018 &6 A 13 Ho

95 ElenaNicolaou, “The Farewell Is Based On A True Story, Which Is Still Sort Of A Secret”, Refinery29, 2019478 12 H,

96 Mark Malkin #1 Jenelle Riley, “Oscars: 11 Contenders on Track for a Nomination From the First Half of 2019”, (Variety), 201947 B 9 Ho

FAESHREE, TNIFIEESIERIFIS: Facebook #4E, Fif 18 AFHIXEMAF, 20184 18 -2019F 6 H, RANEEHIM 20184 6 BF) 201946 B
AE EFABER, REFIENLA T HREETHNERIAL Fid, RIHERLERRDSHT T WA, UEREERETHES X,

* KRS 2019 F 6 AR E—FE—A (20184F6 A) MEIETTICEEKILE,

IERITICEREEBE 018518 -2019%6A8)

F %
(2018 1 B -2019% 6 B)

14514 %

(20181 B -2019% 6 A)

Miniseries | IX{RE|

4.5 {ZELbigK 18-34 25%
- 49% .51%
g B4
35-54 47%
|
FBIZTE FLEE FI3IFTE F4TE F1=E F2FE
Podcast | 8%
1.1 (S mtkigk - ) 0
: 183 31% 46y 54%
Zi B4
35-54 48% ‘
|
FBIZTE FLEE FI3IFTE F4TE F1=E F2FE
Adaptation | 24
1.1 [Z FkE K ) 0
: 1834 28% 479 53%
% B
35-54 42%
]

BIFEB2FTE B3FTE F4TE B1FTE F2FE

Facebook IQ 2020 FA &AM EHE RS / 33



i

ll_a\ T ﬁ*FE 1|:| n_.\?

WA TRESLIRIESE, 35I5IA Facebook 1Q Mi, HINEREAEEXBEHEZZ I TN
Z2IEIHZREREN, U TFMERRIIREFAPDEN—LEHEXXE:

7R R CEREFRAT R
‘AREHENA”
“SEFMAIRETH 7 E R E R R E”
“EamRER A B = 2IKER”
‘FHHBRERENMRERSREHE"
“HREM—ARMEREN OK”

*F Facebook IQ

Facebook IQ IR EFMBRIARZN, BIETHREEETH. RAEHMBK
BEZREMAR. RNNTFELELRTHHZBARNBBEAT &X, FRAMMGI]
5 EIRIAEEE, BRITAIREERSN, BERANT BTRAERE. w7, £H
REMERNEMNAFRERITERINTTH, EREITREIMNMAMETITA,
TR EI B AMIESEHEDNER. AT HRMALIKZRNESHE,
1&iAia) facebook.com/ige

Facebook 1Q 2020 FEHI LiEMERAIRE / 34


http://www.facebook.com/iq
https://www.facebook.com/business/news/insights/generation-z
https://www.facebook.com/business/news/insights/refashion-your-thinking-about-apparel-shopping
https://www.facebook.com/business/news/insights/forging-loyalty-in-the-modern-travel-market
https://www.facebook.com/business/news/insights/3-global-trends-impacting-the-gaming-industry
https://www.facebook.com/business/news/insights/becoming-a-mainstay-in-consumers-streaming-portfolios
https://www.facebook.com/business/news/insights/catering-to-the-tastes-of-tomorrows-food-shopper

	关注肠道健康 
	国内户外探险游火热
	在电竞市场赢得
 一片天地
	极简护肤
	国内兴起咖啡热
	扫描标签知成分
	跟上素肉潮流
	永续时尚
	趣味健身
	二手交易平台发展迅速
	占星知性情
	造物时代
	80 年代时尚回潮
	创新个展层出不穷
	 “小东京”的成长史
	利用养蜂维护生态环境
	绿植呵护者
	泡澡重回主流
	弹性素食主义正在兴起
	从播客到荧屏
	简介
	Ann M. Mack 致辞
	国内兴起咖啡热
	扫描标签知成分
	跟上素肉潮流
	永续时尚
	趣味健身
	二手交易平台发展迅速
	占星知性情
	造物时代
	80 年代时尚回潮
	创新个展层出不穷
	 “小东京”的成长史
	利用养蜂维护生态环境
	绿植呵护者
	泡澡重回主流
	弹性素食主义正在兴起
	从播客到荧屏



	极简护肤
	在电竞市场赢得
 一片天地
	国内户外探险游火热
	关注肠道健康 
	想了解更多信息？

