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https://themazatlanpost.com/2018/07/15/hyperloop-to-travel-from-mexico-to-guadalajara-in-38-minutes/
https://www.mexicanist.com/l/5g-network-in-mexico/
https://www.bizjournals.com/dallas/news/2018/06/13/hosting-2026-world-cup-could-bring-620m-economic.html
https://www.weforum.org/agenda/2017/02/a-prediction-the-worlds-most-powerful-economies-in-2030
https://www.ia2030.mx/
https://www.businesswire.com/news/home/20191121005452/en/Future-Mexico-2019-2025-Global-Hub-Innovation-Investment

FACEBOOK | KANTAR

FACEBOOKTR A4 1 RV FEBY

‘E% |§r IRFHREY B 1 HFacebook it RIBR BN E BH MR EMHHSIER, AREFENEHT
¢ R ERE B R, BP S, BERS RUEENEREANRTEN, KGRI ER

ﬁ_ A %ﬁ?ﬁ% B, Nie S ErigE Ok R,

REAEBRE TN XBL R, (HIEERRERAT .
=5 - a1t 5 & FacebookZE P E1FIN 3%, i TRI AR B I8 5 B EHH R 8E LAY S 1FINEE,
B e o Sl RS B85 R — MBS, BB P AR TR,
9 e BY=PEL:N I3
B TERAR, BhZEMELSIEK, TieREEHTE
EHthitA, TEBIERINZ IR E—F, HEETEBEE

HEER. GEHBIES,
E’ BRERENE 5 1ZmFacebook VR D EEFN X ENT— 1 Hi7. BICX N HHBIERL T =M. B
B a9 il PFRERTEIM, FacebookEBRFZMELLZAE X BIRIIAKABK, FBNERYILS
EREK,

BHER

Facebook—E IR IR EFFH
RIKBHHIFTHIT. SHERE
EYFacebook®E F S 1{EIN{E, T it

ESHEXER, S5RRNBRL
St

53




FACEBOOK ICANTAR

-
Ig;:

Facebool
Epi=E=ic
RREZE




FACEBOOK | KANTAR

515 B P E IR

B R AR
KRR

REREFHHNEBES

[T EIRBAE
(RETERBHTES)

MUBE SN HIANRATES
FE S EEFE)

FEI IR [105] Facebook, Survey for advertisers with an average company size of 25 to 500 employees, [Oct 2018 published]

Facebook %% T =N A Bhfig RiX Lo ja) gAY /5 5 1105):

@ e
AN

8@ BRSO
N

é\ r&tIEme



FACEBOOK | KANTAR

FS 1R B P S IR

=1Ll 554,
= R FH
IR E TR

21 EEBR

1 =rreassemamnmrss

2 &5 EEFRhRE

's'.m"; A

FRANBFEIRGEESHREARBEXEESHN &

'1?“5




FACEBOOK | KANTAR

B SIS
BIREHTmEIRE SRMREART SR

HALEAAS R RABS IR SAN SR, BER—R SEMSIMERMEXS MEMHZR,ENSELE
EEHM{E. RRABMIRA, Facebook B HIFMEEHE B /S HMLEZRERESEMENRTNS, #HME
shik SSRESERF

FUH Facebook Z{£FBENLARRF R, SHEAIRRT PN STRIRMAE, HHE SEIR (FianeiEmrer
) PRIERBSIEIFNIE 110 SNkt — 3, il 1ERT SR h¥E 0, MNE SRR E RS EREE T B 534, HR (A58 MM ERIARSS - ftuf]
A LF A B ERAERNIA T AL E SRS LS BirEReERA Y.

gyl BT 2 B3
=2 5 S
- &%5 ! 6.2
— | | : ] | | | CPA &K
H e - L. -
e m e & @

e e - L 204«

REBIEEE

BB K KiB: Cesar La Rosa, Unsplash

[Aug 2020 accessed]



 https://unsplash.com/photos/3wUfN8ci7Lk

h FACEBOOK | KANTAR
.

'
515 FB P S TR B
AL H

A MBS AR
JE{I

'ﬁﬁza(ﬁ:gﬁ-ﬁ SEHE
éﬂ? / Eil‘ZELL

—_—

/9N

EEET IR EREIABRIE

EFrEAZANERIFEE R, MR FM Facebook Lf¥—iAsk
SHMAMEF AR FRZR, FlIN—35EEERFEEI (45
ik Pixel R ALBUE. AfG, BINNRAEIREA X ES, T
BFmEEN—T RS M HHiR IS ERNIRHE S EREE
BRANE

BRY AIAERE, A EIE R B PR S MAMEF XL SN
BEARN, MRENFEFEMHHPEEN CRM ZRERR, Xtb
—EFIRAME

LAENEE e BRI B —RIELRIR1T+L A, i 1EERTHIZEE T B
KT, Bt 1H KRR, EH LIS RERREEIZREM
BRI, EREE, L RRNRFMF, i 1EXWA HiHr0R
S BVRERTR X8, I TR R EPRSEIZR R INEER F R 5 ENfE
E R 2 LBFRRE .

TR

ERARMASH T 2HREF?
BREUBAR S RSP

58


https://www.facebook.com/business/learn/lessons/set-multi-country-lookalike-audiences

FACEBOOK | KANTAR

IR E HBR

A IHEA B PGB E B =7\ ey

it R B REEHHIHFEIGHIEXES

- 57% 47 %

LK E 2R E B BYE BRI H 25 BE A
“UIRESNEY) AR FRE “RERAHN R0
o ESFERIEE, Wik
WESAFTITIN”

RASIES HBRICHETR R4 £
fERHr ol ry )
%E%¢@§mﬂfm;;au [ | :
S NEERNER MK 5 B0 = 75 g Vs 4 \
MRS HE S BRI — ;f
SRR K V‘“ *“ " | ;
MR IR SR8 . £ :
BE—F[EEXE M ;*;

FEHIFIR:[106] Ipsos and Paypal, The Cross-Border Opportunity Study, [May 2018 published]




FACEBOOK | KANTAR

F5 1R FB P B TR

[ £ ERFFE XKIABIVZ R BRI
Z. 32 il )

ZIEEMEMIE
BEBRRRBCE S E SRR &

B BIRERENEZHEX &
mamqo

il HEFEAT BITREZFIES Y
Mpuaer SIS, FEUL B AR EAR AT & TR R 4 3 iR Facebookr"
SR BEEUEXEES BERRID
Hello Szia % - s E SRR RARMARAI A RIF—ERIAIE T,
Bonjour Ciao MILERZES STt SEREMES EANRMER
THET Kamusta
Hola Hallo o
ola Halo

68% 706% 60%
| | |
FHRAZIBED HEAP AH ERHZIESEH
Sbitr& REARAIE K St
1E&E RIS K 76% HLRIBK
68% 60%

ZRRERIR[107] Ipsos and Paypal, The Cross-Border Opportunity Study, [May 2018 published]



https://www.facebook.com/business/help/594069204359830?id=649869995454285


BIRZIEMST Sl SRR

FACEBOOK | KANTAR

FE15 B P E S IR AR
L— N
MEIKHIFEXIAFIZARER R
AL & Stprlelvios = e
B R AR FEER
BIRSENE &
ESR—mEERNARIET, BEEANT IR ER T EEE M. 15 "
SME A EHHAMER fafts miem
SERC: [ % 2 \ ; ‘ SRS
w N -
} | | } | |
ager (G IC: Y @ ‘@) — ‘ LA 555
} } | } . }
ren ASR IC: R 5 = ‘ LAt
- s ~
} } | } } |
re SR S - ‘®} - ‘ P
- s -



https://www.facebook.com/business/help/2144286692311411?id=725943027795860
https://www.facebook.com/business/help/594069204359830?id=649869995454285


FACEBOOK | KANTAR

BIE R EHINEg
%—z&é’ﬂmﬁ, "
1 2 £ e ST O BRmER?

JTERIFHNE—EIS TR E S,
B E BTN — DR
ST BTG, ¥ AT B

_ 2.6X

. I_ | MR
_|

R VRIR BEIRETH AL ZERBEFTHMR AP E N E S

EALIERE LR BHERMHIIEIL:

ERNERBEERMFHEL:

B2 FRRE
@ HEHRETE EENR e
~ Fem. i _ mEIE% EMFER, EBUT L2 ENERTA?
Z RIRE | SRS A R o
Sl BT RRENAE
REFMBIRER {2$H
@ AT 3 RIS, B FEanIheE = FFB OIS E 2o T
[ e g (o ;ﬁjﬁ%ﬁ g_'ﬂ)—‘é@ - @ %*%ﬁf%ﬁ?& @ %ﬁiﬂ%\\ Tﬂffﬁﬁiﬂ 5]
R 5253, LR
SRSt BET S BAT S5 AR

ERET s
23> SR RS FIRRAAITL.
= AR

RiBe0E, BHFS, MR,



https://unsplash.com/photos/nmi2TJCW-BM

SUMMER SALES
_—

1_.'_—

B T 7 52 AR S SR B ATt B
BB, Rt B $3.02f

HE (5T) o)

20194 (RERRN;E T ERIE O SERALE o7

T 0
RET 60% 1 8 2%

PG M2 0 15 F2018FH
(Hot Sale) I 55% %g\?ﬁ%ﬁﬂgéﬁi@

< 322 [109
%ﬁ_fi;/]-’?ﬁlu\ﬁ

I 47%

(El Buen Fin)
409

sEay 43% E2019FE EMERS
X A dmhd 108

BAT 35%
P 32%
% £ H— 27%
RET 25%

REEUTPENILLIBFESER, ST RANELIEEER, ZEITESA T/ 6 BHI#T 7 KA KA KA E,
RIRGER - SRILBPAEXRENRCEHNAHERNE L.

ISR [108] AMVO, Ecommerce in Mexico - 2020 and beyond (Prepared for Facebook Mexico Virtual Market Visit); [109]Statista,
Value of online retail sales during Hot Sale in Mexico from 2017 to 2020;[Jun 2020 published]



FACEBOOK | KANTAR
B r R E I

7 BRF(ER BT ANEESER T

= AR E LM K AREF 110 7= qn 35! [oel

s By 62%
0 X, BT mAY H e
=7 | (& 56% s rmmESH%s) -
WE R ————————— 55% EEIERmAET:
TS (B 49% 5= DV\ER = 3
e ° 1) 63% M BT FREERI L NRE, HEOBHT T 54
EBEMNDAIFE Bl—— 47% 25 (BIADL SR R BIARRE, FEE REMIESE/), 2R FABRRMER L
= et ' CBSTEE BRIREMR111] .
s | B — 46% R TENEE) £ LR ESH & L
RHBE, o =
TEC| R, — 42% Hrami =3 m 8 0
Fgge 41% BB 23%
REMREE 37% AR B 13%
)|, 33%
e 9%
. 0% 0
B 27% 5 BB E N ERES I 52019 2023 ENFHRKE 1L
BEC &) 25% o .
2) 80005 2FEFAREEM(113] , XE2HFAEEKE
B8R B 20% Fr IRE S S EEREFN AT, MBEHEERIEE
- 1% £ B R RSB —, 3 T RPIIEL

Ea9g

18] M SELAUR = by, B E R E S X ? 2REWEE LS (525))
HE R B FNE S ERE(L, 52018 F B TEM .

£,
2019-2020F 2 F BYFIE
1 4% EEFENE SFIg KR 1

R 19 Netrica, Survey for Omnichannel Buyers, [2018 published]; “* OECD, Family Database - By Country, [2018
published]; 17 Kantar Consulting, ShopperScape® Global eCommerce Survey, [2019 published];**¥ Agencia EFE, Pet ownership rises as
Mexican society changes, [Nov 2018 published]; ' Statista, Pet care online retail sales, [Jun 2020 accessed]



https://www.efe.com/efe/english/life/pet-ownership-rises-as-mexican-society-changes/50000263-3824787#:~:text=The%20latest%20National%20Statistics%20and,or%2057%20percent%20of%20them.
hyperlink https://www.statista.com/statistics/722483/mexico-pet-care-online-retail-sales/

FACEBOOK | KANTAR

ki@t
ot - % BT AR BN S AR R
e I DIBAUZSEAERDLO BEhEHE(ERLE
1 585
= =3l s
=Kt A3 BAIMRE N A P R R E RS S TR E
2 AR,
Big
=E= B EhERESASIES L R BB EE:
= CPA/ROAS /#2=
WA R RA MBS (RS ? N T BRI B S AR =]
It TIER BAUZ IR AT LR, B i
B SR (EEEAD) WRBFEF
Fran93 3 2 FEE4y SRS
i . anJ7 3>
NI A RSP EE A I EmEB NS ? E1 & 1
HR ] ERE | FEER E S
KIS, IS RERIRME ¥ BLEH RN S : .
. BFIER, BRI, A 1B A L Se e SR AR Bh T 5 R T B 2R EEAR AEER
ﬁlj = %1:7] ST S BOLS BE A A7 o —
4 FEHI I B HIR ) 5 iR 2 A5k :
H ARSI EEM T IENRERE R o . "
RSB 5IERRIEDIR A3
LRGP R ESIEEEHICPA / ROAS on .
Gt TER
HEEEEWERNDLNER s=:

BN mBYERy R




FACEBOOK | KANTAR

B mRAALHRFAHA RR S

=RMWiAG

sSh=

ANl fRRAHIE S [EES 2

=933

SNEIFI AR EREIR R I EmEENVIR?

==
HAREHIBI B R T RIS RN

HEEREM

HR

FADARN, "B ml SBIEIER
ErLRSMREIt, AEEMLE S
EFIMAERRR SF7M, RE.

Rig

FEFILAEZR (R 5, 7= mIheE , #7F,

= R )

BREHFR SRMEEMNCPA / ROAS
[BE

It ITEE
2-3 5@ A5

ZERREARSR

HXBAUI EREMER MERZEFH TN

-

.

B

T HBRFT SRMMBAUZ BN AT R, 1§
NFREEABAUI SRMB SERTX, ZHlE
— N SBAUSBIRIHHT SHFEBENIRZEM.

J

66



FACEBOOK ICANTAR

T RUN{EIFIFA Facebook T NHBERERES EFINEHAEMIER
AELHERRENBE, REEEENLS,

15 = if - https://reachtheworldonfacebook.com/business-ecom/

TEMAS £ X A
RERLBEHAN, H 7 HEE X EDTSEES.




